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LE FIGARO"/r

SCOPE

25 citations d'auteurs et artistes belges

Amelie Nothomb, Philippe Geluck, Benoit Poelvoorde ou encore Georges Simenon

font partie des celebrites Jelges. La Belgique, "plat pays', compte un nombre
importan‘t d'écrivains, comédiens et surtout, de tres bons auteurs de bande-

ph!losophlques.

‘Il ne faut pas toujours tourner

De Achille Chavée

“Ne désespérez jamais. Faites infuser davantage’”

aux / Tranches de savoir

humain n'a jamais le temps d'étre, il n'a jamai

devenir.

ulet / Mesure de l'instant

LE FIGARO

La culture de la liberté depuis 1826

Etre libre
de s’émerveiller
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Les impératifs du leadership dans un monde ‘BANI’
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C @ medium.com/@cascio/facing-the-age-of-chaos-b00687b1f51d
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Facing the Age of Chaos
@ Jamgis Céscio - Follow

We are in an age of chaos, an era that intensely, almost violently, rejects
structure. It isn’t simple instability, it’s a reality that seems to actively resist
efforts to understand what the hell is going on. This current moment of
political mayhem, climate disasters, and global pandemic — and so much
more — vividly demonstrates the need for a way of making sense of the
world, the need for a new method or tool to see the shapes this age of chaos
takes. The methods we have developed over the years to recognize and
respond to commonplace disruptions seem increasingly, painfully

inadequate when the world appears to be falling apart. It’s hard to see the big



https://medium.com/@cascio/facing-the-age-of-chaos-b00687b1f51d

From the 1980s
shaped by the Cold War

serves to describe the situation of
ambiguity and complexity

) olatile Instable
@ ncertain  |ncertain
(@ omplex  Complexe
¢ mbiguous Ambigu

Source: Marian Temmen’s article in Medium

From 2020
j C— shaped by climate and global

systemic change

X ) serves to describe the situation of
&THE ACRONY ,’\Aq
the Next Generation of Business

Fragile 9 rittle
Anxiogene @) nxious
Non-linéaire €)on-linear

Incompréhen ) ncomprehensible

sible
~WORN-OUT” ~UP TO DATE"”



https://marian-temmen.medium.com/?source=post_page-----59c7be2dddce--------------------------------
https://marian-temmen.medium.com/?source=post_page-----59c7be2dddce--------------------------------
https://marian-temmen.medium.com/bani-vs-vuca-a-new-acronym-for-a-new-world-59c7be2dddce

THE 4 WAVES O F(IJ*I.D USTRIA I-_) REVOLUTION Designed by: Susanne M. Zaninelli & Stefan F. Dieffenbacher

CRADLE OF 15T WAVE 2ND WAVE 3RD WAVE 4TH WAVE
HUMANITY AGRIAN CULTURE INDUSTRIAL CULTURE INFORMATION CULTURE INTEGRATED (?)

Pre-agrarian period Early societies 4 Industry 2.0 Industry 3.0 Industry 4.0
(2nd industrial revolution) (1st information revolution) (2nd information revolution)

ce of Homo Mechanization Electrification Automation & Globalization | Digitalizal
sap:ens

Timescale Roughly 3,4 million years From 1765 From 1870 From 1969 From 2011

Location of value
creation

Dispersed ‘l.l’lllage & countryside Mechanized towns and cities Industrial regions Global praduction netwarks Global value chains

Philosophical Animism and a belief in a holistic | Belief in god, holistic circular Belief in infinite growth. Rational, linear world view Belief in infinite growth and a Belief in universal connectedness. Leads to haolistic,
Foundation merging of humans and nature world view, possession of land rational, linear world view leads | systemic, circular world view & to "Earth 5.07 theories
and people and patriarchy to "Post Humanism” & “Singula-

rity 2.0" theories
Culture Nomadic culture of extended Sedentary culture of peasants Division of labor leads to Mational industrial culbure with a | Globalized industrial culture with | InfFormation culture with @ more | Smart Society, newly Found Focus on true
Families and tribes with patriarchal, Feudalistic exploitation of labor and capital | focus on dominating global poli- | a Focus on economic growth & decentralized focus on economic | sustainability

exploitation hierarchies by owners tics through industrial strength | consumption growth & consumption

Technological The invention of tools, control Irrigation techniques, domeski- Steam power, water power, Electricity, kelegraph, telephone, | Electronics, semiconductars, Digitalization, machine learning, Expanding Frentiers: quantum computing, increasing

inventions of fire cation of animals, the discovery | division of labor increases light bulb, internal combustion computers telecnmmunlcatmns robotics, Internet of Things synergies among synEhetlc biology,| nanotechnolog},r,
of the number zero, enabeling efficiency, mechanization leads | engine, railroads, assembly line, | automated production, mass (loT), autonomous vehicles, 3D 3D&4D printing, robetics, cognitive systems & the
mathematical thinking to start of mass produckion standardized mass production customization, Internet, printing, virtual & augmented advent of artificial inkelligence, collective intelligence

connect ivity reality, wearables, nanotech, & yet to emerge technologies that accelerate the rate

bistech L Energy storage d|g|tal of acceleration itself

Exemplary » Upright walk v Axe 6000 BCE » First mechanical loom 1784 » First assembly line 1870 »  Firsk programmable logic v Smart Factory Virtualisation of all aspects of life, digital mon
innivations or new |* Controlof Fire » Wheel 4000 BCE » Large-scale production of » Ford Model T 1908 conbroller in manufacturing » Cloud computing lights out business processes, highly automate
capabilities + Flint blades »  Writing 3300 BC chemicals 1969 »  Bitcoin 2009 manufacturing, sel managed’ supply chains,
v Speech » Printing press 1440 CE + First mobile phone 1979 selfdriving cars
Transformational Living in small tribes Settling in villages & towns Substition of labor by capi- » Start of mass production » Start of mass cuskomization Access to education, global Deep, mulki-level cooperation between humans &
change tal, process stability & speed, » Division of labor (Taylorism) information distribution integration, digital industry, machines. Mew found conciousness on human level &
industrially manufactured » process flow and throughput @ Business Process digital transformation, artificial level (?) then Singularity 2.0
goods, start of the machine age Reengineering intangible goods
» process guality & lean
Who leads? Tribal leaders Religiouws leaders, aristocracy) Enkrepreneurs, tradesmen Directors Managemenk Leadership {non-hierarchical) Culleigml leadership with growth hierarchies' nok,
monarchs, warlords expolitation hierarchies'
Primary axis of Surviving in nature Dominating nakure Power Speed Memory Interconnectedness » Artificial Intelligence
improvemenkt » Operating in accordance with nature-systemic
circular thinking
Ability Physical capability Mental capability Wholeness
WI&? is empowe- People Carporations Poaple Balance between people & nature?
red?
Global population 50.000 1 million 100 million 1 billion 3.5 billion 7.7 billion
Sustainability/ Permanent / no waske Permanent / no waste Long-term / 5% Long-term / 10% Mid-term [ 25% Short-term f 45% {Hopefully) again long-term / 5% - circular economy

waste share

Human Focus Survival Control Efficiency Scalability Consumption Digitalization Human universal integration through
smartificiation, purpose, sustainability



https://digitalleadership.com/wp-content/uploads/2022/04/UNITE-4_waves_of_Industrial_Revolution_Book_Watermark.webp

REQUIRED PARADIGM SHIFT IN ORGANIZATION & LEADERSHIP

Industry 2.0

Industry culture — =

Crude oil A
/=N

Industry 4.0

/’—_—\.‘ Information culture

@ Data

Industry 3.0
Matrix - Organization

“‘—-_#-l'?

Today‘'s dominant paradigm

Value creation by machines » Standardized mass production

Thinking in silos » Error-intolerant & risk=avoiding product-oriented culture

Line management » provides answers and is hierarchically authorized to
give

Management through control » Superior must know more than
subordinate

Work-Life Balance » Externally controlled & managed

Centralized management by a few executives » The top makes decisions,
those at the bottom carry them out.

Top-down structure » Top-down order, individual performance, siloed
structure, mechanistical world view

Employees work in the company » Processes are trimmed For speed and
efficiency, businesses are located in wide & understandable markets

Bureaucratic hierarchies » Employees are recipients of instructions and
expected to executed, the focus is on pleasing the manager

Paradigm required For successful innovation

Value creation by people » One person can no longer know
everything

Thinking in networks » Cooperation in interconnected teams, decision &
error-friendly solution-oriented culture

Project management » Clear roles and responsibilities replace classical
hierarchy

Leadership through trust » Leaders are responsible in cooperation with
knowledge workers

Work=Life Blend » Internally controlled & managed

Collegial leadership » Leadership work is distributed dynamically among
many colleagues

Value creation structure » |nside-outside order, network performance,
Former departments are systemically integrated, team-based

Employees’ work is self=organized and co=creative » The only possible
answer to an unstable & dynamic VUCA & BANI world

Sociocracy, holacracy, SCRUM, network organization, collegial circle
organization, aqgility, participation, sustainable decision-making, consent

Open source: Digital Leadership -Stefan F. Dieffenbacher


https://digitalleadership.com/unite/

Dlgltal . ABOUT  CONSULTING  TRAINING {$ TOOLS & MODELS ® BOOK BLOG Q
Leadership &

Discover the largest library of Innovation &
Transformation tools on the Internet!
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Over 50 tools and models to help you radically innovate and = \%z’g =3 8
transform your organization without reading 50 books (and S g 2
still getting nowhere!). Download now and hit the ground

running!
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Les impératifs du leadership dans un monde ‘BANI’






https://www.youtube.com/watch?v=_Gqwi7Y96sk&list=PLABB65F174F687712&index=13&t=0s
https://www.youtube.com/watch?v=_Gqwi7Y96sk&list=PLABB65F174F687712&index=13&t=0s

Le Leadership est en cours de réinvention

Leadership behaviors have changed in importance for consumer and retail
companies since the pandemic began.

Leadership behaviors exhibited by most effective leaders, percentage-point change

After pandemic began

Being supportive and caring

Being employee focused

Rising in

importance

Being creative and entrepreneurial

Empowering and delegating to others
Promoting open and trusting environment
Embracing rapid decision making

Being comfortable with ambiguity

Taking holistic view of specific outcomes’

Prior to
pandemic

Challenging others and being provocative to inspire

Managing consequences and accountability
Showing operational excellence
Establishing performance contracts

Focusing on competitive insights

Focusing on customer

Making fully informed decisions

| m—_—
Falling in

 OTERES Promoting internal competition within teams

Using authoritative leadership and leading from front

Source: McKinsey, read here Using consultative leadership?
* 7 —_—



https://www.mckinsey.com/featured-insights/2020-year-in-review/a-tale-of-2020-in-20-mckinsey-charts?cid=other-eml-alt-mip-mck&hdpid=1d81d4f2-9115-4d95-86b4-d67c2f6a20d2&hctky=2916674&hlkid=f5ea6523ea164332ad39ae5f480220b9
https://www.mckinsey.com/featured-insights/2020-year-in-review/a-tale-of-2020-in-20-mckinsey-charts?cid=other-eml-alt-mip-mck&hdpid=1d81d4f2-9115-4d95-86b4-d67c2f6a20d2&hctky=2916674&hlkid=f5ea6523ea164332ad39ae5f480220b9

Les impératifs du leadership dans un monde ‘BANI’




L'endurance et I'agilité des employés peuvent s’épuiser rapidement
dans un environnement de travail ‘BANVI’

Positive feedback, Getting unsolicitedm
(public) acknowledgement 5 r U S performance reviews,
(public) critique
Ranking compared to others

Clear expectations & goals, Unpredictable behaviour,
realistic schedules lack of transparency,
dishonesty

Ability to know & predict the future

Self-organization, Being micro-managed,
having choices authoritative leadership

Sense of control over events

Having a friend at work, Competition,
mentoring programmes, strangers
socialising

Sense of belonging & safety with others

Transparent decisions, Lack of ground rules,
open communication, unequal treatment
clear rules

Fair exchanges between people

Rewards
Sjeady]

5 déclencheurs d’énergie cérébrale puis physique (+ ou -)

Source: David Rock (Neuroscience Journal, 2008)



https://www.alivewithideas.com/blog/the-chimp-and-the-scarf/

Fragilité

Brittleness
requires

capacity &
resilience

Capacité et
résilience

Anxiété

Anxiety
asks for

- e e e e e am e e e -

empathy &
mindfulness

Empathie et

pleine conscience

Source: Marian Temmen’s article in Medium

Non-linéarité

Nonlinearity
calls for

context &
adaptivity

Adaptabilité
et agilité

Incompréhen
sibilité
Incomprehensi-
bility demands

transparency
& intuition

Transparence
et place pour
I"intuition


https://marian-temmen.medium.com/?source=post_page-----59c7be2dddce--------------------------------
https://marian-temmen.medium.com/?source=post_page-----59c7be2dddce--------------------------------
https://marian-temmen.medium.com/bani-vs-vuca-a-new-acronym-for-a-new-world-59c7be2dddce

Avec un état d'esprit d'apprentissage, les defis sont
stimulants plutdt que menacants. Alors, plutot que de
réflechir, je vais réveler mes faiblesses et me dire : « Voici

une chance de grandir. »
Carol Dweck, Psychologist

L'état d’esprit d'apprentissage Continuez toujours a
est la croyance qu'un individu apprendre.

peut grandir et se développer Vous ne faites rien
grace au devouement, au travail d'utile si vous
acharne et a une pratique ciblee “ n'apprenez pas.

et ne pas se fier uniguement au : Satya Nadella, CEO Microsoft
talent donné. AN

Matthew Syed (2015)
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3 composantes essentielles de I'état d'esprit qui permet de
prospérer dans un environnement de travail ‘BANV’

_ SMARTER X, k @
& o, TOGETHER &
%

ubuntu

* “point de basculement™



Adoptez cet état d'esprit et imaginez les compétences
essentielles dont les dirigeants ont besoin

as a way of gathering your awareness to the present
moment.

With your awareness in the head acknowledge what
kind of thoughts are present inrelation to the
current situation

Place a hand over the heart and take a moment to
attend to what values you have in this situation, what
yvou care about and what your deepest intention is

Place a hand over

the abdomen. Tune into any
hunches, iIntuitions or emotions that are present

inrelation to the current situation.

Take one deep slow conscious breath inand out as
yvou have a sense of collecting all this information
from the body and mind. Then mentally ask yourseif
this question “"what shall l do now?"” Listen for
the answer




Les dirigeants et les coachs doivent devenir des « agents e-CIA » !

nergie, pour I'audace, I'innovation et la résilience
ollective ntelligence, pour une disruption positive

gilité, pour une progression rapide



Forbes

Successful Leaders Must
Become ‘e-CIA Agents’ —
Here’s Why And How

Jean-Francois Cousin
Forbes Ci

Jean-Francois Cousin, Global Executive Coach, Speaker and Author;

Chairman of the ICF Global Board in 2019; www.greatness.coach.



https://www.forbes.com/sites/forbescoachescouncil/2021/03/01/successful-leaders-must-become-e-cia-agents---heres-why-and-how/?sh=4d7e273b4dda
https://www.forbes.com/sites/forbescoachescouncil/2021/03/01/successful-leaders-must-become-e-cia-agents---heres-why-and-how/?sh=4d7e273b4dda
https://www.forbes.com/sites/forbescoachescouncil/2021/03/01/successful-leaders-must-become-e-cia-agents---heres-why-and-how/?sh=4d7e273b4dda

Les dirigeants et les coachs doivent devenir des « agents e-CIA » !

nergie, pour I'audace, I'innovation et la résilience
ollective ntelligence, pour une disruption positive

gilité, pour une progression rapide



5 facteurs qui nuisent a I'endurance et a lI'efficacite

Travailler en mode ‘multitache’ V27 [ﬂ iz
, Z P
Trop d'interruptions

Jouer au « héros » en
repondant « oui »
a toutes les demandes

Recherche de la perfection

Réunions successives
sans pause entre-temps




7 «incontournables»* pour booster votre endurance et
votre efficacité face au changement

#1 — Pauses pour arréter de ‘faire’ et de ‘penser’
#2 — Appréciez-vous et appréciez les autres + célébrez ce que vous apprenez
#3 - Offrez un esprit ouvert aux autres et catalysez votre intelligence collective

#4 — Offrez votre aide a quelgu’un d’autre




7 «incontournables»* pour booster votre endurance et
votre efficacité face au changement

|

#1 — Pauses pour arréter de ‘faire’ et de ‘penser’
#2 — Appréciez-vous et appréciez les autres + célébrez ce que vous apprenez

#3 - Offrez un esprit ouvert aux autres et catalysez votre intelligence collective

#4 — Offrez votre aide a quelqu’un d’autre
#5 — Respirez profondément avant de traiter un probleme

#6 — Faites de I’exercise une fois par jour, ne serait-ce que 20 minutes

#7 — Fondez votre vie sur ‘3 pilliers’
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Quelques cadeaux pour votre bien-étre

ENJOYABLE
PRACTICES

TO ENHANCE YOUR

SELF-ESTEEM

IN THE 2020s

JEAN.FRANCOIS COUSIN

JEAN TRANCOI COUTIN

VWhat meditation can do. Harvard Harvard "
0 your: leadership ‘Business /Business

' Review Revnew A



https://www.linkedin.com/pulse/15-healthy-practices-your-emotional-well-being-jean-francois-cousin-1d/
https://www.linkedin.com/pulse/7-enjoyable-practices-enhance-your-self-esteem-2020s-cousin/
ttps://hbr.org/2019/12/what-meditation-can-do-for-your-leadership
https://hbr.org/2016/06/resilience-is-about-how-you-recharge-not-how-you-endure

To increase "nergy,
boldness & resilience

* How are we becoming better leaders in this crisis?
« What are we learning that can help us again?

* Where do we need further clarity? / alignment ?

* What don’t we know yet and need to learn?

* Where can we be more ambitious / bolder?

* How does it feel to be led by us at the moment?

« What are our current pain-points?
What are we going to do about them?

* What are our guts telling us we need (to do now)?

* Why are we doing what we are doing?...

Positive feedback, Getting unsolicited advice,
(public) acknowledgement performance reviews,
(public) critique
Ranking compared to others
Clear expectations & goals, Unpredictable behaviour,
realistic schedules lack of transparency,
dishonesty
Ability to know & predict the future
Self-organization, Being micro-managed,
having choices authoritative leadership
Sense of control over events
Having a friend at work, Competition,
mentoring programmes, strangers

socialising
Sense of belonging & safety with others

Transparent decisions, Lack of ground rules,
open communication, unequal treatment
clear rules

Fair exchanges between people

&3
=
e
(S
=
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Source: David Rock (Neuroscience Journal, 2008)
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https://www.alivewithideas.com/blog/the-chimp-and-the-scarf/

Les dirigeants et les coachs doivent devenir des « agents e-CIA » !

nergie, pour l'audace, I'innovation et la résilience

ollective ntelligence, pour une disruption positive

gilite, pour une progression rapide




Caractéristiques d'un leader / membre d'équipe agile

eager
learner

keen to courageous
experiment decision-
maker

comfortable
not knowing

versatile
thinker

learns from
mistakes




Actions / questions a tester avec vos collegues

To enhance
~gility & speed

Use quantitative brainstorming

What's the fastest way we can do this?

Which tasks can we advance in parallel?

What are we over-thinking?

What can we disregard in our decision-making?
What can we just stop doing? / do less well?

How can we take more risk, yet still be safe
enough?

What can we experiment with already?

Appoint a “rabbit hole master”
(halts unnecessary discussions)

Appoint a time-keeper for ‘time-boxing’



Les dirigeants et les coachs doivent devenir des « agents e-CIA » !

nergie, pour l'audace, I'innovation et la résilience

ollective ntelligence, pour une disruption positive

gilité, pour une progression rapide



Caractéristiques d'un leader / membre d'équipe collaboratif

W

\V | ‘ Brings out
\w e Brings out +

+ +

. + +
Brings out t




To create disruptive
_ollective ntelligence \

What really is the problem we are trying to solve?
Let’s define it from different perspectives

First, let’s individually come up with a potential
solution in the next X minutes

How can we disrupt the/our game further to gain
sustainable growth/conquer a new market?

What are we not seeing/knowing yet?
Let’s think more boldly!

What question should we readlly ask ourselves? 4

On what are we agreeing, at a deeper level?

What's our value proposition, in one sentence?

How can we better help each other play at our
individual best, next time?



Google Manager Behaviors

=

Empowers team and does
Is a good coach not micromanage

3 S

Creates an inclusive team ducti . |
environment, showing concern Is pro l(letlve and results-
for success and well-being oriente

S

Is a good communicator, listens Supports career development
and shares information and discusses performance

. S

Has a clear vision / strategy for Has key technical skills to help
the team advise the team

10

Collaborates across Google Is a strong decision-maker

er-research



https://rework.withgoogle.com/guides/managers-identify-what-makes-a-great-manager/steps/learn-about-googles-manager-research/
https://rework.withgoogle.com/guides/managers-identify-what-makes-a-great-manager/steps/learn-about-googles-manager-research/
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https://rework.withgoogle.com/guides/managers-identify-what-makes-a-great-manager/steps/learn-about-googles-manager-research/
https://rework.withgoogle.com/guides/managers-identify-what-makes-a-great-manager/steps/learn-about-googles-manager-research/
https://rework.withgoogle.com/guides/managers-identify-what-makes-a-great-manager/steps/learn-about-googles-manager-research/
https://rework.withgoogle.com/guides/managers-identify-what-makes-a-great-manager/steps/learn-about-googles-manager-research/
https://rework.withgoogle.com/guides/managers-identify-what-makes-a-great-manager/steps/learn-about-googles-manager-research/
https://rework.withgoogle.com/guides/managers-identify-what-makes-a-great-manager/steps/learn-about-googles-manager-research/
https://rework.withgoogle.com/guides/managers-identify-what-makes-a-great-manager/steps/learn-about-googles-manager-research/
https://rework.withgoogle.com/guides/managers-identify-what-makes-a-great-manager/steps/learn-about-googles-manager-research/
https://rework.withgoogle.com/guides/managers-identify-what-makes-a-great-manager/steps/learn-about-googles-manager-research/
https://rework.withgoogle.com/guides/managers-identify-what-makes-a-great-manager/steps/learn-about-googles-manager-research/
https://rework.withgoogle.com/guides/managers-identify-what-makes-a-great-manager/steps/learn-about-googles-manager-research/
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https://www.weforum.org/agenda/2015/11/8-skills-google-looks-for-in-its-managers/
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Le coaching... est un acte intelligent, axé sur la croissance,
d’amour inconditionnel pour le potentiel des coachés

ORI B P @y
D ORL LA GO

THE LFEABRERSHIP PLAYBEOOK
EROM SILICON VALTEY S

bl s aAaMP B E L

| BENE SRS RN IR B
JONATHAN ROSENBERG
ANDCANCA N CEAGILE

ref=dp-kindle-redirecte_encoding=UTF8&btkr=1


https://www.amazon.com/dp/B076ZHG3H3/ref=dp-kindle-redirect?_encoding=UTF8&btkr=1
https://www.amazon.com/dp/B076ZHG3H3/ref=dp-kindle-redirect?_encoding=UTF8&btkr=1
https://www.amazon.com/dp/B076ZHG3H3/ref=dp-kindle-redirect?_encoding=UTF8&btkr=1
https://www.amazon.com/dp/B076ZHG3H3/ref=dp-kindle-redirect?_encoding=UTF8&btkr=1
https://www.amazon.com/dp/B076ZHG3H3/ref=dp-kindle-redirect?_encoding=UTF8&btkr=1

.
oyez un catalyseur de performance

ﬁlihlflez des séances mdmduelles trimestrielles de 30 mi

'f\ . - S
1. Qu'avez-vous appris ces deux

derniers mois ? (de vos réussites, . s |

de vos erreurs, de vos collegues...) . . " ) y " -

Comment pouvez-vous exploiter "

ces nouvelles connaissances pour -

I'avenir?

2. Que devez-vous apprendre pour
surmonter les défis a venir ?
-

3. Comment puis-je vous aider ?

4. De quel aspect de votre évolutior
professionnelle récente étes-vc
le plus fier ?



Quelles actions a fort impact pouvez-
vous entreprendre des maintenant
pour...

 renforcer votre résilience ?

 permettre aux dirigeants de votre
organisation de s'épanouir dans
I'espace de travail BANI ?

Discutez avec votre voisin (3 minutes)
Puis partagez en petit groupe (3 mn)

Puis partagez une idée en pléniere
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. UNTIL IT'S DONE.

~NELSON MANDELA



CONTACT

www.greatness.coach
info@1-2-win.net 9

www.linkedin.com/in/greatnesscoach/ @

Forbes articles @



https://www.linkedin.com/in/greatnesscoach/
https://www.forbes.com/sites/forbescoachescouncil/people/jean-francoiscousin/?sh=61291c897339




'intégration du coaching dans le leadership permet aux organisations

de prospérer dans notre monde '‘B.A.N.l." - Pourquoi et Comment
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